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For afamous city like Berlin, attracting artists, collectors, art O] =213 Tiu} of240[Ct, FSO0H AlO|0IME O] Z2I¥E «}
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atask. With one of the world's leading art scenes, you would & 20| 2Zioict, rE7i2| 20i 22|50 BWSH= 'Ra|w0l'7}
think galleries would need to be adept at marketing, ensuring IR URCEL CPRRL MADE 718 TR Q2| NE HBCL =
maximum exposure in guides and tourist brochures. Perhaps not for much longer. Visitors can now ERVOIERES AAD met 317| Of's S48 KSict
simply check out EYEOQUT or the sleek Art Guide Berlin, art guide apps that today are a necessity
for those who want to fully enjoy all of the city's art. They give speedy access to information on
more than 400 galleries, as well as news updates on exhibitions and opening parties. EYEOUT is
an app created by Jan Winkelmann, a gallerist and curator. Then there's the sleek Art Guide Berlin,
which grants access to a selection of galleries recommended by Berlin's leading art and fashion
magazine. In addition, the guide provides information on some hidden places, such as Forgotten
Bar, where the passionate projects of Berlin artists are available. It also comes complete with a city
guide, making it a doubly useful app. by A|C}8] Soo Da-hoo
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HHEL 9, SRS, XEEXE S BZHEOLA T Bl 4 QUCH OfA] | CIXIRIS] WASTED GERMAN YOUTH' EIM knowledge has prompted a demand for TV chefs. Recently,
= WS THEIQ] W4EO0| EIUCE T12]1 WASTED GERMAN YOUTH'?| 51l Ol BIS R 224H0| 18 =8 three major French TV channels have slotted cooking
LERICE ©017} BP0 IRIRI0| I AL RRIO| EFOIXTIRHHE W7 I2LRA BOHEA vHER! S0l Tt programs into their primetime schedules. Hit shows Master
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You'd think a city’s subway would quieten down at dawn during weekends. But in Berlin, the aftemoons. Master Chef is a reality show for amateur
opposite is true where crowds of young people, beer bottles in hand, swarm at first light. An odd chefs, in which a group of judges scrutinizes each dish.
sight they may be, but these young Berliners frequent clubs where electronic parties are held over As the judges comment on the food, viewers learn how
weekends. Berlin is a city where a rich sense of humor and diverse art is evident in party after party. they were made. On Un Diner Presque Parfait, participants
Some say Berlin has a unique feel absent beyond the German capital. For a synopsis of this sub- cook their favorites. At the end of each show, they evaluate
culture, consider these two siogans: WASTED GERMAN YOUTH and WASTED BERLIN YOUTH. each other’s efforts and select a winner. The strength of the
Short, blunt and written in powerful typography, the slogans encapsulate the hedonistic lifestyle program comes from its ability to teach amateur chefs and
of the German youths who like wasting their time at marathon parties. The artist and designer viewers how to properly critique cuisine. The shows have
Paul Snowden created the slogans in 1999 before turning them into stickers and T-shirts. Today, also spawned weekend cooking contests where people |
. ; : 2 2 luate the skills of friend: d neighbors. A s de /
his work is all over Berlin. Walls, bathrooms, cars and other random objects can be seen bearing GO Syt Mo Sis 01 Nands ad NEGVOOTS. 1108 08 /

his words. Black-and-white WASTED GERMAN YOUTH T-shirts have become a must-have on Farilles, meanwhile, focuses on food for families. Pretty
the Berlin party scene. Many other slogans have followed suit. The words may be different but soon, Paris ey 800 i house """k ""_3- The "}’"‘9 pans
the message remains the same: They state the weekend values of Berlin's youth through shrewd of that great city will soon be sizzling with passionate
observation and cool expressions. Their intent to party is plain to see. by MX§! Jay culinary competion. by 2|83 Choi Hyun-jung
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